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S
imply put, SEO (search engine 

optimization) is essential 

for your website to be suc-

cessful. If you want customers to 

find you online for the services you 

provide, you need to appear at the 

top of Google’s search results when 

someone looks for those services.

How do you get your website to 

the top of the search results? Search 

engine optimization - it’s kind of in 

the name. SEO can be complicated 

and there are a lot of mistakes that 

can be made when doing it yourself.

From having duplicate content to 

not putting enough information on 

your Google 

My Business 

profile, issues 

can mount 

up and affect 

your search 

engine rank-

ings drastically.

To help you 

avoid being 

penalized by 

Google, we 

have com-

prised a list 

of the most 

common mis-

takes that occur 

with SEO and 

how you can avoid them.

Duplicate Content
Duplicate content is text that has 

been copied from one website and 

posted on another. It is one of the worst 

things you can do for your rankings.

One of the most common prob-

lems when it comes to duplicate 

content occurs when a well-mean-

ing staff member directly copies 

another website’s content and pastes 

it onto your website. This results 

in two websites having identical 

content, which raises flags for search 

engines. Your site’s Google rank-

ings may then decrease significantly.

Similarly, this can also happen 

when a member of your staff uses 

the same piece of content on mul-

tiple pages across your website 

– even if the content was written by 

someone in your own organization. 

Each page of your website should 

have unique, original content to 

engage your visitors and keep them 

reading (and eventually hiring you).

Whoever oversees your content, 

whether it’s the designer or a team 

of content writers, should be made 

aware of duplicate content and how to 

avoid it. Using the same few sentences 

over and over will harm your web-

site’s reputation and SEO ranking.

Try to mini-

mize your use 

of too-similar 

content across 

your website. If 

you have pages 

that aren’t very 

distinguishable 

from one another, 

then you might 

want to ask your-

self if you need 

separate pages 

at all. Consider 

merging similar 

pages into one. 

Google rec-

ognizes if you 

have duplicate 

HOW TO 
AVOID MAKING 

COMMON
SEO MISTAKES
Keeping your website at the top of Google
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pages or content repeated through 

your site and will penalize you 

for it by labeling it as “spam” or 

unhelpful to your site’s visitors.

I ran a comprehensive website 

audit recently for a professional 

landscaping company and discov-

ered that their website has over 900 

web pages, all indexed on Google.

They have a page for 

every city around them 

for every service they 

offer. Same content, dif-

ferent city. And now 

they are being penalized 

for it. This spam-SEO 

hack was used when 

SEO was a new concept 

and Google does not 

look kindly on it.

PRO TIP: When 

it comes to creating 

content online, 

ALWAYS choose quality 

over quantity.

No Content 
Strategy

So, you’ve hired a well-organized 

team of SEO experts. They’re ready to 

boost your search engine rankings by 

building links, optimizing your website 

for keywords and promoting it on 

social media, but they haven’t provided 

you with a content marketing strategy.

You may think your team of experts 

is going to get you all the traffic you 

deserve, but if they’re running blind 

without a well-planned strategy then 

your search engine rankings aren’t 

going to skyrocket anytime soon.

Content plays a massive part in 

determining whether your SEO cam-

paign is successful or not. Without a 

content strategy in place, you won’t 

know what your goals are, or when 

you’ve reached them. It’s like throw-

ing money into a bottomless pit.

To help increase your local SEO 

via blogging, try writing about local 

events in the community around 

you, it will help you on Google, 

but it will also encourage people to 

support your business for being local. 

People are more likely to buy from 

locally owned businesses, so if you 

make yourself more visible, you will 

attract more customers in your area.

PRO TIP: A thorough content 

strategy should include a multi-

faceted approach to your SEO - it 

should include writing original and 

engaging content on your website, 

building backlinks and increasing 

your citations. 

Bad Structure
Just like a building, a website has a 

carefully crafted structure support-

ing it. There are many elements of this 

structure that add to (or detract from) 

its ranking on Google. If your site was 

built by someone unfamiliar with SEO 

best practices, it could be sabotaging 

your efforts without you realizing it.

Having a good website structure 

allows your users to have a better 

experience when on your site, which 

in turn will help improve your SEO.

The 3-click rule is still popular and 

for good reason – a visitor should be 

able to find what they’re looking for 

on your website within three clicks.

You need to make sure that every-

thing on your website is easy to read 

and understand and that everything 

is uniquely labelled to attract as much 

attention as possible to your site. Your 

titles and descriptions all matter when 

it comes to 

making your 

user feel com-

fortable when 

using your 

site. Usability 

and ease 

of naviga-

tion ensure 

visitors don’t 

click away.

An appeal-

ing site 

isn’t just for 

attracting 

customers, it 

is also used 

to attract 

the atten-

tion of search 

engines. 

Google considers the informa-

tion it gathers from users to rank 

your site. If your website has bad 

CTR (Click Through Rate) and 

users spend a short amount of time 

on your site, it won’t perform well 

in the search engine rankings.

PRO TIP: Google measures how 

long each visitor spends on your site 

and what they spend the longest 

looking at. If your site is full of 

original, engaging, interesting and 

helpful content that people love to 

read, you’ll do well on the search 

engines.
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Relying on Words Only
Your website might have wonder-

fully crafted words, but if it’s all piled 

into one block of text most visitors 

to your site won’t even glance at it.

You need to break up your content 

with relevant pictures to capture the 

eyes of your users, as well as interest-

ing videos to hold their attention on 

your page for longer. The longer you 

keep your visitors on your page the 

better your SEO ranking will be.

Other forms of media you 

can include on your site are:

• Quizzes

• Podcasts

• Graphs

• Gif Animations
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Great Local SEO
The biggest mistake people make 

when it comes to Google My Business 

is simply not claiming their listings. 

Google My Business is an incredibly 

useful tool and can increase your local 

SEO significantly, 

if used correctly.

It’s easy to claim 

a business as your 

own. You can 

simply search for your business on 

Google, click on it and click claim.

They will ask you for some 

details but after that it’s all yours 

and you can upload pictures, edit 

opening times and much more.

It’s often the case that busi-

ness owners will set up their 

Google My Business, upload a 

few photos with some informa-

tion and then forget about it.

This is a huge mistake.

Your business is always changing 

and whether that’s your opening times, 

your product info or even what your 

offices look like, it is highly impor-

tant to keep all your information up 

*Based on 36 owners and the 2019 gross revenue report. ©2020. NaturaLawn of America, Inc.

A division of NATURLAWN® Services and Products. All rights reserved. Each of¿ce independently owned and operated.
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“The longer you keep your visitors on your page, the 
better your SEO ranking will be.”         
     - Pam Haskell, Chili Pepper Design
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View dealer 

to date on your Google My Business 

so your customers can stay informed.

Incorrect or missing informa-

tion can make a bad first impression 

when it comes to customer expe-

rience. Issues such as inaccurate 

business hours or locations can 

result in visitors not returning.

Ignoring Online Reviews
What people say about your business 

matters, and that’s especially true about 

what customers are saying online. If a 

customer leaves a review, whether it’s 

good or bad, it’s important to reply to 

them and address their concerns in 

a helpful and professional manner.

Offering customers value and 

attentive assistance will make your 

company seem a lot more trustworthy.

Replying to reviews can also increase 

your local customer base, and happy 

customers can spread positive word 

of mouth to your local community.

If you’ve invested in your website, it 

might pop up as the number one result 

on Google. If you’ve claimed and opti-

mized your Google My Business listing, 

it might be the highlighted option 

on the right of the search results.

What happens if Google and 

social media are riddled with one-

star reviews of your company?

While online reviews may seem like 

a small piece of the bigger picture that 

makes up your online presence, people 

are relying on reviews more and more 

when deciding what companies to hire.

If you found our list of the common 

mistakes that are made when it comes 

to search engine optimization helpful 

and want to learn more, get in touch. 

If you’re worried that your website 

isn’t performing to the best of its abili-

ties, then try our free SEO audit.  ›
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ADVERTISERS INDEX

This article was written by 

Pam Haskell, owner of the 

website design & development 

company Chili Pepper Design 

(cpdesignco.com). She helps busi-

nesses in the landscaping and 

outdoor living space create and 

maintain a modern web presence 

along with online marketing and 

reputation management services.
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