
CHAIN SAW BARS & CHAIN

®

Built for Performance!

BEYOND THE BLADE
Pros and Cons of Using Both Social 
Media and Websites in Business

EQUIPMENT FOCUS
How to Decide if a Compact Tractor 
is Best for A Landscape Business

2019 
GIE+EXPO 
IS A MUST 
ATTEND 
EVENT
For Landscape 
Contractors

HOW TECHNOLOGY IS DRIVING EFFICIENCY IN COMPACT EQUIPMENT DESIGN

SEPTEMBER/OCTOBER 2019



B
eing online is no longer a nice-

to-have as a business owner 

– it’s a necessity. Today, you 

have so many options when it comes 

to giving your business an online 

presence. But what type of pres-

ence suits your business the best? 

And what type of medium will match 

the needs of your customers?

In the landscaping industry, the 

endless options are usually cut 

down to two choices – a website 

or social media profiles.

The most common question asked 

is “what can a 

website do that social 

media can’t?” Social 

media has over-

taken many other 

forms of marketing 

and communica-

tion online over the 

last decade. Many business owners 

wonder if a website is even needed now.

So, do you need a professional 

website to run a business or will your 

social media accounts do the job?

Social Media
Social media comes in so many 

forms these days and each profile 

only takes a couple of minutes to 

set up and get started. There are 

already millions of potential custom-

ers swarming Facebook, Instagram, 

LinkedIn, and other social media 

platforms and this huge opportu-

nity can be taken advantage of by 

your business in no time at all.

 ADVANTAGES 

• Cheaper Social media pages are quick 

and easy to set up and business own-

ers can usually set up accounts up 

free of charge. This means a person 

can get a basic online presence started 

quickly with little effort.

• No Commitment There is little or 

no commitment to your social media 

profile and if a business owner no 

longer thinks the profile 

is doing the job they 

want it to, they can just 

delete it. Businesses 

can also just switch to 

another platform or 

have multiple social 

media profiles going at 

once, they are not stuck 

with one provider.

• Real-Time Customer Interaction 

Social media enables and encourages 

back and forth interaction between 

businesses and their customers. It 

makes companies more approachable 

and human, which allows the busi-

ness to easily communicate and build 

relationships with clients. Customers 

will learn more about a company’s 

values and purpose as they read daily 

or weekly updates and that same busi-

ness will then be at the top of their list 

when the need to hire someone that 

does that type of work.

• Brand Loyalty Interacting with a 

business on a daily basis will help cre-

ate a sense of loyalty to your company 

and its way of doing business.

of using both social media  
and websites in business
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BEYOND THE BLADE by Pam Haskell 

What can a website do that social media can’t? 

Social media has overtaken many other forms of 

marketing and communicatoin online over the last 

decade. Many businessowners wonder if a website is even 

needed now.  –  Pam Haskell, Chili Pepper Design



 DISADVANTAGES 
• Limited Customization: 

Social media platforms 

generally follow the same 

layout and leave little to 

nothing to be customiz-

able. Yes, business owners 

can add a profile photo 

and company details, but 

there isn’t much they can 

do with the basic layout 

of the page. This limited 

design stops businesses 

from showing their origi-

nality and makes the page 

look exactly the same as 

everyone else’s.

• Open Forum: Consumers 

can ask questions and 

voice their opinions 

(feedback and possible 

complaints) on companies’ 

social media pages. This 

means that someone must 

monitor the pages and 

keep a close eye on what 

the audience is saying. The 

public has complete con-

trol over what they com-

ment on a business profile 

and can also link the com-

pany profile to a comment 

they are making on their 

own profiles.

• No Control: A lack of 

ownership is probably the 

number one issue when 

it comes to social media 

platforms. Small busi-

nesses don’t own their 

social media profiles. The 

social media sites control 

what content and promo-

tions will be presented 

on the business pages and owners 

must follow strict guidelines to keep 

their pages afloat. Companies could 

be building a strong social media 

presence for years and within an 

instant they could take it all away. 

Consider what would happen if the 

social media provider shut the site 

down and ruined a company’s online 

presence. Especially if that was the 

company’s only online presence. 

While it’s difficult to imagine a world 

without Facebook, there have been 

plenty of other social media sites that 

have been incredibly popular 

before disappearing into 

the mists of time, such as 

Myspace or Bebo.

Websites
If a small business owner 

wants complete control over 

their company’s author-

ity online, then a website 

is the better choice over 

only having social media 

profiles. It’s important to 

note that a well-laid-out 

digital strategy will include 

both a professional website 

and regularly updated 

social media accounts.

What’s great about a 

website is that it belongs to 

the company. Owners decide 

where it goes and what it 

looks like and it provides 

an unbeatable level of cred-

ibility for their business. 

A website can be as simple 

or as complex as you want. 

Customers want to put their 

trust in a business that looks 

professional and a website 

can help achieve this.

 ADVANTAGES 
• Credibility: Websites are 

an important way to dem-

onstrate the legitimacy of 

a company. People expect 

companies of all sizes to 

have an up-to-date, mobile 

responsive website. People 

will put more trust in a busi-

ness if it has its own site – 

and trust is essential before 

they hand their hard-earned 

cash over to a company 

they’ve never worked with before. In 

2018, 64 percent of small businesses 

obtained a website. Of those, 94 per-

cent were expected to make them 

mobile-friendly this year.

• Controls: When business has website, 

they own it. The owner has full reign 
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over how it looks and what features 

are displayed on it.

• More Marketing Opportunities: 

Through a website, businesses have 

an opportunity to create better mar-

keting campaigns. There is more free-

dom to communicate and sell to cus-

tomers. At its core, a website is a space 

to market a business through use of 

videos, blogs, customers feedback and 

even some promotional offers. Other 

options include pay-per-click cam-

paigns which are used to drive traffic 

and the advertiser pays a publisher 

when the ad 

is clicked. 

Sending 

clicks to a 

business 

homepage 

is a waste of 

money. Once 

people land on the homepage, they 

have no idea what to do next. Having 

a website allows business owners to 

create a custom landing page to direct 

all paid-for traffic to. This means they 

are able to target specific audiences 

with specific services and have a 

much higher chance of turning them 

into customers.

• Full Availability: Websites are avail-

able for customers 24 hours a day. 

Many customers now prefer to get 

information about a business online 

and if they have a website full of all 

their information it makes it easy for 

customers to get in contact. Having 

a website full of helpful information 

about the company, as well as contact 

information can seriously reduce 

the amount of time spent answering 

common questions.

 DISADVANTAGES 
• Maintenance: Depending on how big 

a company’s website is and what con-

tent management system it’s built on 

will dictate how much time and effort 

it will take to maintain. It’s important 

to maintain a website at all times from 

both a security point of view and a 

customer point of view and this can 

become quite a time-consuming task.

• Websites Cost Money: No mat-

ter who you choose as your website 

developer, it’s going to cost money. 

For the love of all things professional, 

do not get a free website. Customers 

will know when a company has not 

paid a penny for its website and 

they’ll make their own judgements 

about the company’s choices and why 

they were made. It might even cost 

the company some potential busi-

ness. Cost ranges widely from $500 to 

$100,000 or more depending on what 

the business is looking for.

• More Time, More Effort : Business 

owners have to make more of an effort 

with websites in regard to effective 

marketing. To get people to find a 

company’s site and get Google recog-

nizing it takes time and patience. To 

achieve this takes a lot of planning and 

a marketing strategy implemented to 

get a website to fuel company sales.

Final Analysis
When it comes to what’s best for 

your business, only you can make 

the final decision on how you present 

yourself online. 

Whether you choose 

to solely rely on social 

media for your busi-

ness or you decide 

to create your own 

website is your decision. Based on 

the advantages and disadvantages of 

both you will probably be thinking 

that a website is vital for your busi-

ness. Even if a business is small and 

growing a website can help elimi-

nate some of the growing pains.

Social media shouldn’t just be for-

gotten about though. It is an incredibly 

powerful tool to help you run your 

business. It helps you engage with cus-

tomers, share new products/services 

and bring visitors onto your website.

An effective digital strategy com-

bines the professionalism of a website 

as well as multiple social media pro-

files to give your business what it 

needs to grow and flourish online.  
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This article was 

written by Pam 

Haskell, owner 

of Chili Pepper 

Design. She helps 

businesses in the 

landscaping and outdoor living space 

create and maintain a modern web 

presence along with online marketing 

and reputation management services. 

An e�ective digital strategy combines the professionalism 

of a website as well as multiple social media profiles to give your 

business what it needs to grow and flourish online.

–Pam Haskell, Chili Pepper Design

BEYOND THE BLADE


